Sample Letter to Telephone Directory Publishers:   
The model letter below has been developed primarily by Jeffrey Smedberg with Santa Cruz County who has worked very hard on the phone book recycling issue.  
The letter(s) should be addressed to those who deliver phone books in your community.  Jeffrey has provided us with the phone book contacts for the three publishers delivering to Santa Cruz County, but you might want to check with Amy Healy at the Yellow Pages Association for the proper contacts for your jurisdiction.

> Amy P. Healy

> Director, Public Policy

> Yellow Pages Association

> Connell Corporate Park

> 400 Connell Drive, Suite 1100

> Berkeley Heights, NJ 07922

> Direct: (908) 286-2390

> Mobile: (908) 305-1400

> amy.healy@ypassociation.org

The three directory publishers  operating in Santa Cruz County:

>

> AT&T Real Yellow Pages

> James Troup

> Environmental Issues

> 101 Spear Street, # 518

> San Francisco, CA 94105

> (415) 995-4208

> james.troup@att.com or jt2148@att.com 

>

> Michele Meisch

> Marketing Manager

> Valley Yellow Pages

> 1850 N. Gateway Blvd.

> Fresno, CA 93727

> 559-251-8868 x 226

> Michele.Meisch@myyp.com 

>

> Aaron Lewis

> Sr. Distribution Manager

> yellowbook

> 2525 W Cypress #2

> Phoenix, AZ 85009

> Phone: 602-882-3639

> Aaron.Lewis@Yellowbook.com 

>

> 
JURISDICTION LETTERHEAD
Dear Publisher,

Every time a telephone directory is distributed in a community, an equal number of books are discarded. These include older books which are replaced as well as new books which are declined. Phone books vary in bulk depending on the area they serve, ranging from one to several pounds each. Books are generally delivered one per household and business. A quick calculation shows that the weight of books discarded after each delivery is roughly the same number of pounds as the population included in the listings. While delivery is provided by the publisher, disposal costs are borne entirely by the community. In areas where curbside recycling is widespread and the program accepts phone books in mixed paper collection, management of discarded books is relatively convenient. Landfilling of paper fiber resources is minimized in this scenario, but the marginal scrap value of bound newsprint hardly offsets the costs incurred to transport, sort, and market the commodity. Where recycling is not common, disposal impacts are more severe on cash-strapped local governments.
JURISDICTION NAME expects each company doing business and profiting in this community to take responsibility for the impacts its activity has on our local economy and environs. In particular, we propose the following steps for publishers of telephone directories.

Promote Opt-Out.  Not every resident or business wants a new phone book every time one is distributed. With the advent of multiple directories published for the same geographic area, as well as increased use of Internet listings, people are to be encouraged to remove themselves from distribution lists for publications they do not desire. Each telephone directory publisher will display prominently on the cover of each directory a toll free phone number and website address for any person to easily and conveniently opt out of future deliveries. The publisher will ensure that opt-out requests are scrupulously honored.
Prior to each delivery, with sufficient lead time so that requests can be honored, the publisher will conduct a media campaign in the affected geographic area to promote the opt-out option.  Experience has shown that a 10% rejection rate for phone books is not unusual. A media campaign will be considered successful when it results in an opt-out rate of at least 10% of the households and businesses in the distribution area.
Reduce Litter. When telephone directories are distributed by leaving them at the street or by a mailbox, as is often the case with rural deliveries, unclaimed books can remain by the side of the road for months as unsightly litter. The directory publisher will minimize potential litter by conducting sweeps on all appropriate routes within one week of delivery to pick up every remaining unclaimed book in the public right-of-way.
Benefits to the Industry.  Reduction of litter and waste as well as careful adherence to opt-out requests will gain a publisher stature in the community as a responsible and conscientious enterprise. Maintaining an accurate delivery list of people who want a telephone directory will raise the value of advertising space in a directory. A smaller print run and tighter delivery operation to distribute books just to people who want them will result in significant cost savings to the publisher and reduced exploitation of natural resources.

We thank you for your cooperation with JURISDICTION NAME.
Sincerely,

Name, Title
